APPLICATION FOR ADVERTISEMENT CONSENT
CASE OFFICER REPORT

 
	APPLICATION REFERENCE:
	PL/2026/02675

	APPLICATION TYPE:
	Consent to display an advertisement

	SITE ADDRESS:
	Chilton Foliat Village Hall, B4192 Parish Boundary East To Hungerford Road And Bridge In Chilton Foliat, Chilton Foliat, RG17 0TG

	DEVELOPMENT DESCRIPTION:
	Directional Sign to Car Park

	RECOMMENDATION:
	Approve with Conditions


 

SITE DESCRIPTION/CONTEXT

The application site relates to Chilton Foliat Village Hall, which is identified as a significant unlisted building in the Chilton Foliat Conservation Area Statement.

The local context is characterised by historic buildings, including numerous listed buildings and non-designated heritage assets. The site is located within the Chilton Foliat Conservation Area, directly to the north of the B4192, where it has a relatively prominent position within the historic core of the settlement.

The site is washed over by the North Wessex Downs National Landscape and lies within a Special Area of Control of Advertisements, where more stringent controls apply. This has been taken into account in assessing the proposal against the statutory tests of amenity and public safety.

PROPOSAL: 

The application seeks advertisement consent for the display of a non-illuminated directional sign measuring approximately 1.2m by 0.6m, to be affixed to the western elevation of Chilton Foliat Village Hall, for the purpose of directing visitors to on-site car parking for the neighbouring public house.

RELEVANT LEGISLATION, POLICIES AND GUIDANCE

The Town and Country Planning (Control of Advertisements) (England) Regulations 2007

National Planning Policy Framework (NPPF)
· Paragraph 141

Planning Practice Guidance (PPG)
· Advertisements

Wiltshire Core Strategy 2015 (WCS):
· Core Policy 51 Landscape 
· Core Policy 57 Ensuring High Quality Design & Space Shaping 
· Core Policy 58 Ensuring the Conservation of the Historic Environment 
· Core Policy 62 Development Impacts on the Transport Network 

Neighbourhood Plan:

N/A - Undesignated

Supplementary Planning Documents:

Institute of Lighting Professionals: The Brightness of Illuminated Advertisements (2014) PLG 05.

Chilton Foliat Conservation Area Statement December 2003

RELEVANT PLANNING HISTORY:

PL/2024/03701 - Construction of restaurant extension to rear, internal alterations to create a new kitchen servery hatch, insertion of rear door to kitchen, construction of cellar access, creation of new bay window to front elevation, raising of ceilings in the 3 first floor bedrooms. Approved with Conditions 2nd May 2025.

PL/2024/03348 - Construction of restaurant extension to rear, internal alterations to create a new kitchen servery hatch, insertion of rear door to kitchen, construction of cellar access, creation of new bay window to front elevation, raising of ceilings in the 3 first floor bedrooms, erection of fence and gates to enclose the bin store, revised parking layout including parking space to front. Approved with Conditions 2nd May 2025.

ISSUES

The issues that are relevant to the consideration of an application for consent to display advertisements are the effects of the proposal on ‘amenity’ and ‘public safety’.

CONSULTEE RESPONSES

The following consultees were invited to comment on this application:

Chilton Foliat Parish Council: No objection.

Wiltshire Council’s Highways Engineer: No objection.

Wiltshire Council’s Conservation Officer: No objection.

REPRESENTATIONS

Below is a summary of the representations received during the consultation period. Only material planning considerations have been taken into account in the assessment of this application. Non-material issues, such as property values or private legal disputes, cannot be considered in the determination process.

No responses were received at the time of writing.

ASSESSMENT
Regulation 3 of The Town and Country Planning (Control of Advertisements) (England) Regulations 2007 requires that local planning authorities exercise their powers in relation to the display of advertisements in the interests of amenity and public safety, taking into account the provisions of the development plan, in so far as they are material, and any other relevant factors.

The NPPF (141) is clear that the quality and character of places can suffer when advertisements are poorly sited and designed and should be subject to control only in the interests of amenity and public safety, also considering the cumulative impacts.

In accordance with the Advertisement Regulations, the assessment is limited to the effects on amenity and public safety. Development plan policies are considered only insofar as they are material to these matters.

Impact on Amenity:
Policy Context 
“Amenity” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but is generally understood to include both visual and aural amenity. Factors relevant to amenity include the general characteristics of the locality, such as the presence of features of historic, architectural, cultural, or similar interest.

In broader planning terms, as reflected in the National Planning Policy Framework (NPPF), amenity refers to the quality or character of an area and the elements that contribute to the overall enjoyment and liveability of a place.

CP57 requires a high standard of design in all proposals, including the sensitive design of advertisements and signage.

From the point of view of the historic environment the main statutory tests are set out within the Planning (Listed Building and Conservation Areas) Act 1990. 

Section 66 requires that special regard be given to the desirability of preserving listed buildings, their settings or any features of special architectural or historic interest which they possess.

Section 72(1) of the Act requires the Council to pay special attention to the desirability of preserving or enhancing the character or appearance of designated Conservation Areas.

The Council’s Core Strategy Policy CP58 ‘Ensuring the conservation of the historic environment’ requires that designated and non-designated heritage assets and their settings will be conserved, and where appropriate enhanced, in a manner appropriate to their significance and encourages proposals which improve the condition of heritage assets at risk.

Assessment

The proposed signage would be located on the western side elevation of Chilton Foliat Village Hall towards the front of the property where it would be visible upon the street scene. While it would be visible within the public realm, the signage would be of a relatively modest scale and serves the purpose of directing customers to car parking facilities. The sign is proposed to be 1.2 x 0.6 metres in size so it would be relatively modest and would be positioned at approximately eye-level. It would consist of smooth faced tricoya with a hardwood surround, hand painted with white text against a background colour of Farrow & Ball “Stiffkey Blue, 281”. The proposed scaling and design of the signage appears modest and traditional, offering a relatively neutral visual impact upon the visual amenity of the street scene and the listed buildings/conservation area within which it sits. The absence of illumination further reduces the potential visual impact of the proposal, particularly in this sensitive heritage context.

Wiltshire Council’s Conservation Department has been consulted on the application and have responded with no objections, stating that the proposed works would consist of a traditional design which is appropriate within the setting. Having independently assessed the proposal, the Local Planning Authority concurs with the Conservation Officer’s view that the traditional design and modest scale ensure the sign integrates appropriately within its heritage context.

Given the modest nature of the proposed works, the proposal is not considered to pose any risk of harm to the North Wessex Downs National Landscape.

It is considered that the proposed advertisement would not cause harm to the visual amenity of the area, including the setting of any heritage assets, and would therefore comply with the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007. The sign’s limited dimensions, muted colour palette and positioning on a secondary elevation ensure it does not appear visually prominent or intrusive within the street scene.

In light of the above, it is concluded that the proposal would preserve the character and appearance of the Chilton Foliat Conservation Area and would not harm the setting of nearby listed buildings, thereby satisfying the duties under Sections 66 and 72 of the Planning (Listed Buildings and Conservation Areas) Act 1990.

Impact on Public Safety:
Policy Context
“Public safety” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but it generally refers to the potential impact of a development or advertisement on the safe use and operation of public spaces, including roads, footpaths, and other areas accessible to the public.

In assessing public safety, the Local Planning Authority (LPA) may consider:
· Whether the proposal would obstruct visibility for road users or pedestrians;
· Whether it could distract, confuse, or mislead drivers, particularly near junctions or crossings;
· Whether it interferes with traffic signs, signals, or street lighting;
· Whether it poses a physical hazard, such as through poor structural integrity or inappropriate siting.

The National Planning Policy Framework (NPPF) also supports the principle that planning decisions should ensure developments create places that are safe, inclusive, and accessible, and that they do not undermine public safety or security.

CP62 advises that proposals should provide appropriate mitigating measures to offset any adverse impacts on the transport network at both the implementation and operational stages.

Assessment 

The proposed sign would be situated on the western side elevation of Chilton Foliat Village Hall towards the front of the property. It would be visible from the B4192 on approach from the west, but it would not have a particularly prominent visibility given its modest size, separation from the road and lack of illumination. There are no traffic lights or roundabouts which would require drivers’ attention in the immediate vicinity, and speed of traffic is generally low on this section of the road.

Wiltshire Council’s Highways Department has been consulted on the application and have raised no objections. The recommendation of the Highways Officer is agreed, whereby the proposed signage would not give rise to any highway’s safety risk.

It is considered that the proposal would not result in an unacceptable impact on public safety, either individually or cumulatively, and would therefore satisfy the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.

CONCLUSION:

The proposed advertisement has been assessed in accordance with the relevant provisions of the Town and Country Planning (Control of Advertisements) (England) Regulations 2007.

It is considered that the advertisement sign by reason of its design, scale, siting, and being non-illuminated, would not result in harm to the visual amenity of the area, including the setting of any nearby heritage assets. Furthermore, the proposal is not considered to pose a risk to public safety, either individually or cumulatively with other signage in the vicinity.

Subject to the recommended conditions, the proposal is therefore considered acceptable and it is recommended that advertisement consent be granted.

RECOMMENDATION: It is recommended that advertisement consent be GRANTED subject to conditions.
