APPLICATION FOR ADVERTISEMENT CONSENT
CASE OFFICER REPORT

 
	APPLICATION REFERENCE:
	PL/2026/00612

	APPLICATION TYPE:
	Consent to display an advertisement

	SITE ADDRESS:
	Unit 1, Prince Maurice Court, Devizes, SN10 2RT

	DEVELOPMENT DESCRIPTION:
	Proposed installation of a 4000mm × 900mm backlit panel composite tray sign on the north‑west facing wall.

	RECOMMENDATION:
	Approve with Conditions


 

SITE DESCRIPTION/CONTEXT
The application site comprises a brick and tile, L-shaped, detached two-storey office block, which fronts a courtyard parking area along its south-eastern elevation, a footpath along its south-western side elevation; the London Road (A361) adjacent to its north-western side and Hambleton Avenue to its north-eastern side.  The red line application site relates to the part of the office block that fronts London Road.  The site is located at the junction of a roundabout with the A361 and Hambleton Avenue. 

The local context is characterised by a mixture of modern commercial premises, another office/commercial block on the south-eastern side of the car park, an industrial estate at Hopton Park on the opposite side of the road comprising a mix of commercial, business and industrial uses, many of which display modern shopfronts and fascia signage, including some with illumination, contributing to the character and vibrancy of the area.   

There is a row of terraced residential properties to the south-west of the site. 

The site lies within a principal employment area.  The site does not fall within a Special Area of Control for Advertisements. 


PROPOSAL: 

The application seeks advertisement consent for the erection of a 4000mm wide x 900mm high, 2mm aluminium tray fascia sign, which is proposed to be sited on the north-western elevation of the building, at approximately 2825mm above ground level, in between the ground and first floor of the commercial/office block, facing London Road.  

The sign will be 75mm deep and finished in Blue, RAL 5026.  The logo and lettering will be routed out.  The sign will be backed up with 3mm opal acrylic, 10mm opal acrylic letters “pushed through”.  The logo will be blue as set out above, with 2mm painted aluminium red: translucent red vinyl.  The lettering will state “Brown & Brown”, with “Insurance Solutions You Can Trust”, detailed below and the company logo will be to the left of the business name. 

The sign is proposed to be internally illuminated with 12v white LEDs, c/w, with a 12v power converter, mounted onto a 3mm white dibond back panel.  63mm x 63mm aluminium angles will be fitted all ‘round the back tray’.  

A new site notice was produced on 14 May and sent to the applicant to erect, due to the Proposal description being incorrect.  The application was also the subject of a re-consultation with all parties for 7 days, noting the change to the description from its original, referring to the installation of a fascia sign that was 4000mm x 1200mm, corrected to 4000mm x 900mm. 


RELEVANT LEGISLATION, POLICIES AND GUIDANCE 

The Town and Country Planning (Control of Advertisements) (England) Regulations 2007

National Planning Policy Framework (NPPF)
· Paragraph 141

Planning Practice Guidance (PPG)
· Advertisements

Wiltshire Core Strategy 2015 (WCS):
· Core Policy 12: Spatial Strategy for the Devizes Community Area
· Core Policy 57 Ensuring High Quality Design & Space Shaping 
· Core Policy 62 Development Impacts on the Transport Network 

Neighbourhood Plan:
Devizes Area Neighbourhood Plan – Referendum Version – July 2015

Supplementary Planning Documents:
Institute of Lighting Professionals: The Brightness of Illuminated Advertisements (2014) Professional Light Guide (PLG) 05.


RELEVANT PLANNING HISTORY:

	[bookmark: _bc9eaa23_7b84_4e11_8860_67eb8bbe0c9e]

	Proposal / Summary

	ENQ/2024/00558 - Pre-Application enquiry Decision - Pre-App Response Date: 20/6/2024 – Signage 

	K/10491 - Notification Decision - Approve with Conditions Date: 25/6/1987 – OUTLINE APP FOR RESIDENTIAL AND INDUSTRIAL WAREHOUSING DEVELOPMENT, CONVENIENCE SHOPS, PUBLIC HOUSE, RESTAURANT/HOTEL AND MARINA BUILDINGS AND USE OF LAND AS A CANAL MARINA AND CAMPING/CARAVANNING SITE.

	K/10492 - Notification Decision - Approve with Conditions Date: 25/6/1987 – OUTLINE APP FOR RESIDENTIAL AND INDUSTRIAL WAREHOUSING DEVELOPMENT, CONVENIENCE SHOPS, PUBLIC HOUSE, RESTAURANT/HOTEL AND MARINA BUILDINGS AND USE AS CANAL MARINA AND CAMPING/CARAVANNING SITE.

	K/14121/D - Reserved Matters Decision - Approve with Conditions Date: 1/6/1989 – 3 UNITS CLASS B1 BUSINESS USE AND ASSOICATED SITE WORKS.

	K/16728/A - Consent to display an advertisement Decision - Refused Date: 11/12/1990 – ERECTION OF 6 NO. CAR BOOT SALE DIRECTION SIGNS




ISSUES

The issues that are relevant to the consideration of an application for consent to display advertisements are the effects of the proposal on ‘amenity’ and ‘public safety’.


CONSULTEE RESPONSES

The following consultees were invited to comment on this application:

Bishop Cannings Parish Council: Support.

Wiltshire Council’s Highways Engineer: No objections, subject to conditions. 


RESPRESENTATIONS

No comments were received. 

ASSESSMENT
Regulation 3 of The Town and Country Planning (Control of Advertisements) (England) Regulations 2007 requires that local planning authorities exercise their powers in relation to the display of advertisements in the interests of amenity and public safety, taking into account the provisions of the development plan, in so far as they are material, and any other relevant factors.

The NPPF (141) is clear that the quality and character of places can suffer when advertisements are poorly sited and designed and should be subject to control only in the interests of amenity and public safety, also considering the cumulative impacts.

Impact on Amenity:
“Amenity” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007 but is generally understood to include both visual and aural amenity. Factors relevant to amenity include the general characteristics of the locality, such as the presence of features of historic, architectural, cultural, or similar interest.

In broader planning terms, as reflected in the National Planning Policy Framework (NPPF), amenity refers to the quality or character of an area and the elements that contribute to the overall enjoyment and liveability of a place.

CP57 requires a high standard of design in all proposals, including the sensitive design of advertisements and signage.

The NPPF outlines that poorly placed advertisements can have a negative impact on the appearance of the built and natural environment - “Only those advertisements which will clearly have an appreciable impact on a building or on their surroundings should be subject to the local planning authority’s detailed assessment. Advertisements should be subject to control only in the interests of amenity and public safety, taking account of cumulative impacts”.

Core Policy 57 of the adopted Wiltshire Core Strategy states that applications for new development must be accompanied by appropriate information to demonstrate how the proposal will make a positive contribution to the character of Wiltshire through the sensitive design of advertisements and signage, which are appropriate and sympathetic to their local setting by means of scale, design, lighting and materials.

The design, scale and siting of the advertisements will be broadly similar to the signs on the existing building and similar, to the signs on the commercial/office block on the opposite side of car park, known as Nos 4-6 Prince Maurice Court.  The materials and colours will be compatible with the surrounding buildings, and will not appear overly prominent, cluttered or incongruous in the streetscene.  

The unit is located within an established employment area, where there are other businesses with a combination of illuminated and non-illuminated signage including Zelf Car Hire, Fussell Wadmans Peugeot Car Dealership and garage; and B&Q DIY store, sited on all the corners of the roundabout together with this unit.  Therefore, in view of the above, the proposed signage would fit within the context of the site and surrounding area and is unlikely to result in a detrimental impact upon amenity.

It is considered that the proposed advertisement would not cause harm to the visual amenity of the area and would therefore comply with the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.

Impact on Public Safety:
“Public safety” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but it generally refers to the potential impact of a development or advertisement on the safe use and operation of public spaces, including roads, footpaths, and other areas accessible to the public.

In assessing public safety, the Local Planning Authority (LPA) may consider:
· Whether the proposal would obstruct visibility for road users or pedestrians;
· Whether it could distract, confuse, or mislead drivers, particularly near junctions or crossings;
· Whether it interferes with traffic signs, signals, or street lighting;
· Whether it poses a physical hazard, such as through poor structural integrity or inappropriate siting.

The National Planning Policy Framework (NPPF) also supports the principle that planning decisions should ensure developments create places that are safe, inclusive, and accessible, and that they do not undermine public safety or security.

CP62 advises that proposals should provide appropriate mitigating measures to offset any adverse impacts on the transport network at both the implementation and operational stages.

The proposed signage will be positioned on the north-western elevation fronting the A road, near the junction of the roundabout. It will occupy an elevated position on the elevation above the ground floor window level, with the elevation setback from the public highway by approximately 10m.  Therefore, it is unlikely given the size, form and position of the signage that it would impede the safe operations of pedestrians or highway traffic.  As such, it is considered that the new signage scheme will not lead to a distraction of adjacent motorists and there will be no adverse impact on public safety.

It is considered that the proposal would not result in an unacceptable impact on public safety, either individually or cumulatively, and would therefore satisfy the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.


CONCLUSION:

The proposed advertisement has been assessed in accordance with the relevant provisions of the Town and Country Planning (Control of Advertisements) (England) Regulations 2007.

It is considered that the advertisement, by reason of its design, scale, siting, and method of illumination, would not result in harm to the visual amenity of the area.  Furthermore, the proposal is not considered to pose a risk to public safety, either individually or cumulatively with other signage in the vicinity.

It is noted that the Council’s Highways Officer has no objections to the proposals, subject to two conditions ensuring that the illumination of the fascia and the light source will not be directly visible from the public highway and will be static and not of the flashing type.  The final condition ensures the intensity of the illumination of the sign permitted by this consent shall be no greater than that recommended by the Institute of Lighting Professionals in its Professional Lighting Guide 05 (PLG 05) Brightness of Illuminated Advertisements (or its equivalent in a replacement Guide).

In respect of the suggested condition relating to the illumination of the advertisement, the Local Planning Authority has given careful consideration to the comments provided by Wiltshire Highways.
The purpose of advertisement control is limited to the consideration of impacts on amenity and public safety. In this case, the proposed advertisement has been assessed in terms of its siting, design and method of illumination, and it is not considered that the development would give rise to harm to public safety. The sign is of a scale and nature typical of commercial advertisement displays and would not obstruct visibility, interfere with traffic signage, or otherwise give rise to conditions prejudicial to highway safety.
It is acknowledged that the advertisement would be visible from the public highway; however, this is inherent to its function and does not, in itself, give rise to any adverse impact. There is no evidence in this instance to demonstrate that visibility of the light source would result in distraction or danger to highway users.
Furthermore, it is noted that the imposition of a condition requiring the light source not to be visible from the public highway would be both impractical and difficult to define or enforce in a meaningful way, given the absence of any objective or measurable parameters. As such, the condition would fail to meet the tests of precision and enforceability as set out in national planning policy.
Notwithstanding the above, it is considered reasonable and necessary in the interests of public safety to ensure that the illumination remains static and non-flashing, thereby avoiding potential distraction to highway users.

On this basis, the Local Planning Authority does not consider it necessary or reasonable to impose the full condition as suggested and instead limits control to ensuring that the illumination is static only.

Subject to the conditions as amended by the case officer, the proposal is therefore considered acceptable, and it is recommended that advertisement consent be granted.

RECOMMENDATION:
It is recommended that advertisement consent be GRANTED subject to condition(s).


