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29th April 2026


Planning Services
Wiltshire Council
Monkton Park
Monkton Hill
Chippenham
Wiltshire
SN15 1ER

Dear Sir,

Town and Country Planning Act 1990
Advertisement consent for erection of new sign at the entrance to Blackberries Camping Park, Farleigh Rise, Monkton Farleigh, Wiltshire, BA15 2QP.

Introduction
1. We have been instructed by the applicant, Mr J. Nicholson of Aerocamp Ltd,  to prepare and submit an Advertisement Consent application for a new sign.

2. Please find enclosed in support of this application;
a) The complete Advertisement Consent application form;
b) This covering letter;
c) The location plan;
d) Proposed elevations;
e) Render of proposed sign;
f) Existing photograph.

Site Description
3. Blackberries Camping Park (now known as Glasscombe) is located on the south side of Farleigh Rise which is to the north of Monkton Farleigh. 

Proposal
4. This is an advertisement consent application for a new sign which says ‘Glasscombe’. The new sign is to be located in approximately the same location as the existing sign for Blackberries Camping Park, which has been highlighted in the accompanying photograph. The outer edge of the proposed sign will be no more than 75cm from the edge of the carriageway. The new sign will have an LED downlighted posituioned at the top of it. 

Planning Policy
5. The site is covered by the National Planning Policy Framework (NPPF; Updated 2023). 

6. This proposal incorporates The Town and Country Planning (Control of Advertisements) (England) Regulations 2007.
The National Planning Policy Framework (Updated 2023)
7. The NPPF is clear that the purpose of the planning system is to encourage local planning authorities to support sustainable development (which is achieved through securing various interdependent economic, social and environmental objectives) as discussed in paragraph 11 of the NPPF. So that sustainable development is pursued in a positive way, at the heart of the framework is a presumption in favour of sustainable development. For decision-taking this means approving development proposals that accord with an up-to-date Development Plan without delay. 

8. Paragraph 38 requires that decision makers:
· Should approach decisions on proposed development in a positive and creative way;
· Work proactively with applicants to secure development that will improve the economic, social and environmental conditions of the area; and, 
· Seek to approve applications for sustainable development where possible.

9. Paragraph 47 ‘Determining applications’ requires that applications for planning permission should be determined in accordance with the development plan, unless material considerations indicate otherwise. Decisions on applications should be made as quickly as possible, and within the statutory time scales unless a longer period has been agreed by the applicant in writing.

10. Advertisements are also discussed at length in paragraph 136 of the NPPF with regard to advertisement consent and in light of amenity and public safety, of which there are no severe cumulative impacts in this case.

136. The quality and character of places can suffer when advertisements are poorly sited and designed. A separate consent process within the planning system controls the display of advertisements, which should be operated in a way which is simple, efficient and effective. Advertisements should be subject to control in the interests of amenity and public safety, taking account of cumulative impacts.


The Town and Country Planning (Control of Advertisements) (England) Regulations 2007
11. The Regulations highlight that powers are to be exercised in the interests of amenity and public safety.

Planning Considerations

Principle of Development
12. The principle of the proposed advertisements installation and their intended purpose is established within and the provisions of the local development plan and National Planning Policy Framework 2023, and the Government’s national planning guidance for outdoor advertisements and signs, with the provision of service to the local community and benefits  to the local economy from the business’s activities.

Amenity
13. The sign is to be positioned on the western side of the existing site entrance, in place of the existing sign. The site entrance is not overlooked by any nearby dwellings and does not negatively impact the visual amenity of the surrounding area, much like the existing sign.

Highway and public safety
14. The design is sufficiently large enough to be easy to spot from the road. The proposed advertisement presents no risk of harm to passing pedestrians or motorists. 

Concluding Remarks
15. [bookmark: _GoBack]This application is for the erection of a advertisement sign at the entrance of Blackberries Camping Park (now known as Glasscombe). The development is in keeping with national and local planning policy in terms of the principle of development, amenity and highway safety, and as such should be approved with appropriate conditions.

16. Please do not hesitate to get in contact with me if you require any further information or require any clarification. We look forward to hearing the outcome of this proposal. 


Kind Regards,

James Hooper
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