APPLICATION FOR ADVERTISEMENT CONSENT
CASE OFFICER REPORT

 
	APPLICATION REFERENCE:
	PL/2025/09861

	APPLICATION TYPE:
	Consent to display an advertisement

	SITE ADDRESS:
	Haine and Smith Partnership LLP, 31 The Brittox, Devizes, SN10 1AJ

	DEVELOPMENT DESCRIPTION:
	Fascia sign with store name 'haine & smith' in the centre, 'opticians' in the left and 'hearing' on the right.
Hanging sign and wrought-iron bracket to facade above shopfront.

	RECOMMENDATION:
	Approve with Conditions


 

SITE DESCRIPTION/CONTEXT
The application site comprises a Grade II listed commercial property sited in the heart of Devizes, a market town as defined within the Wiltshire Core Strategy. The property is a 4 storey building (including basement) C19 terrace property, immediately neighboured by mixed-use development and is positioned within a conservation area and a prime shopping area. The property is currently occupied by Haine and Smith opticians and has existing shop frontage at ground floor level including facia signage, hanging sign and window decals.  


PROPOSAL: 
The application seeks advertisement consent for the replacement of existing external signage to reflect updated Haine & Smith branding. The works comprise the removal of the current fascia lettering and installation of new aluminium and acrylic lettering positioned on the existing plywood fascia, which will be repaired and repainted in ‘Organza Green’ (RAL 1500 80 10). The new fascia signage includes the main ‘Haine & Smith’ nameplate (approx. 470mm x 3095mm) centred above the shopfront, with smaller ‘Opticians’ and ‘Hearing’ panels to either side. The existing hanging sign fixed to the wrought‑iron bracket will be replaced with a new double‑sided aluminium-framed sign measuring 910mm x 910mm, incorporating a printed graphic panel with a chocolate‑brown (RAL 8017) circular motif and white ‘H&S’ text. 

Both the fascia and hanging sign maintain the established commercial signage pattern in the streetscene, retaining comparable scale and location to existing features, with installation using the same fixing points and no changes proposed to the historic fabric beyond redecoration. The works are limited to the ground-floor commercial frontage and are designed to remain visually sympathetic through modest proportions, non‑reflective materials, and a restrained traditional colour palette.

RELEVANT LEGISLATION, POLICIES AND GUIDANCE  

The Town and Country Planning (Control of Advertisements) (England) Regulations 2007

National Planning Policy Framework (NPPF)
· Paragraph 141

Planning Practice Guidance (PPG)
· Advertisements

Wiltshire Core Strategy 2015 (WCS):
· Core Policy 51 Landscape 
· Core Policy 57 Ensuring High Quality Design & Space Shaping 
· Core Policy 58 Ensuring the Conservation of the Historic Environment 
· Core Policy 62 Development Impacts on the Transport Network 

Neighbourhood Plan:
· Devizes Area Neighbourhood Plan – July 2015

Supplementary Planning Documents:
· Wiltshire Design Guide 
· Institute of Lighting Professionals: The Brightness of Illuminated Advertisements (2014) PLG 05.

RELEVANT PLANNING HISTORY:

	[bookmark: _bc9eaa23_7b84_4e11_8860_67eb8bbe0c9e]

	Proposal / Summary

	K/33091 - Full planning permission Decision - Approve with Conditions Date: 1/8/1996 – Change of use of upper floors to offices and provision of alternative entrance

	K/33740/A - Consent to display an advertisement Decision - Approve with Conditions Date: 3/2/1997 – The erection of a fascia board and projecting sign.




ISSUES

The issues that are relevant to the consideration of an application for consent to display advertisements are the effects of the proposal on ‘amenity’ and ‘public safety’.


CONSULTEE RESPONSES

The following consultees were invited to comment on this application:

Devizes Town Council: No objection.

Wiltshire Council’s Highways Engineer: No objection. 

Wiltshire Council’s Conservation Officer: No objection. 


RESPRESENTATIONS
Below is a summary of the representations received during the consultation period. Only material planning considerations have been taken into account in the assessment of this application. Non-material issues, such as property values or private legal disputes, cannot be considered in the determination process.

One letter received form the Trust for Devizes raising no objection. 


ASSESSMENT
Regulation 3 of The Town and Country Planning (Control of Advertisements) (England) Regulations 2007 requires that local planning authorities exercise their powers in relation to the display of advertisements in the interests of amenity and public safety, taking into account the provisions of the development plan, in so far as they are material, and any other relevant factors.

The NPPF (141) is clear that the quality and character of places can suffer when advertisements are poorly sited and designed and should be subject to control only in the interests of amenity and public safety, also considering the cumulative impacts.

Impact on Amenity:
Policy Context 
“Amenity” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but is generally understood to include both visual and aural amenity. Factors relevant to amenity include the general characteristics of the locality, such as the presence of features of historic, architectural, cultural, or similar interest.

In broader planning terms, as reflected in the National Planning Policy Framework (NPPF), amenity refers to the quality or character of an area and the elements that contribute to the overall enjoyment and liveability of a place.

CP57 requires a high standard of design in all proposals, including the sensitive design of advertisements and signage.

Assessment

The proposed replacement signage is considered acceptable in terms of amenity and its relationship with the character of the surrounding commercial street scene. The new fascia lettering and hanging sign replicate the established arrangement, scale, and siting of the existing shopfront signage, resulting in a like‑for‑like form of replacement that sits comfortably within this busy primary shopping frontage. The materials and updated colour palette, as set out within the submission, are of appropriate quality and remain compatible with neighbouring premises, ensuring that the advertisements will not appear visually intrusive or incongruous within The Brittox. No adverse visual impact is anticipated, and the proposals are not considered to result in any harm to general amenity. 

In heritage terms, the submitted Design and Heritage Statement identifies that the building forms part of a Grade II listed terrace and that traditional signage is an established feature of the frontage. The modest scale, restrained design, and use of non‑reflective materials ensure the revised signage remains sympathetic to the architectural character and significance of the listed building, with no harmful effects on its fabric or setting. The proposals are confined to the existing commercial shopfront and represent a sensitive refresh of the existing display rather than an intensification of advertisement presence. No harm has been identified that would require mitigation, and no objections have been raised by the Conservation Officer, Highway Authority, or Town Council. Overall, the proposals are considered to preserve the significance of the heritage asset while maintaining visual harmony within the street scene.

It is considered that the proposed advertisement would not cause harm to the visual amenity of the area, including the setting of any heritage assets, and would therefore comply with the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.

Impact on Public Safety:
Policy Context
“Public safety” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but it generally refers to the potential impact of a development or advertisement on the safe use and operation of public spaces, including roads, footpaths, and other areas accessible to the public.

In assessing public safety, the Local Planning Authority (LPA) may consider:
· Whether the proposal would obstruct visibility for road users or pedestrians;
· Whether it could distract, confuse, or mislead drivers, particularly near junctions or crossings;
· Whether it interferes with traffic signs, signals, or street lighting;
· Whether it poses a physical hazard, such as through poor structural integrity or inappropriate siting.

The National Planning Policy Framework (NPPF) also supports the principle that planning decisions should ensure developments create places that are safe, inclusive, and accessible, and that they do not undermine public safety or security.

CP62 advises that proposals should provide appropriate mitigating measures to offset any adverse impacts on the transport network at both the implementation and operational stages.

Assessment 	

The proposed advertisements are not considered to give rise to any public safety concerns. The signage represents a like‑for‑like replacement within an established commercial frontage in the heart of Devizes, where fascia and hanging signs are a normal and expected feature of the primary shopping area. The submitted details confirm that no illumination is proposed, avoiding any potential distraction to drivers or conflict with nearby pedestrian routes, highway junctions, or formal crossing points. Given the modest scale of the signs, their static nature, and their siting on the existing shopfront, the proposals would not obstruct visibility or impede pedestrian or vehicle movements. 

The hanging sign is to remain in the same position and height as the existing display, with no intensification, enlargement, or altered projection that could affect highway safety. The installation maintains appropriate clearance above the footway, and the materials and method of fixing are suitable for a busy pedestrian environment. No objections have been raised by the Highway Authority, the Town Council, or any other consultee, and no evidence has been identified to indicate any risk to public safety. As such, the proposals are considered acceptable and do not require mitigation, as no potential harm has been identified. 

It is considered that the proposal would not result in an unacceptable impact on public safety, either individually or cumulatively, and would therefore satisfy the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.


CONCLUSION:

The proposed advertisement has been assessed in accordance with the relevant provisions of the Town and Country Planning (Control of Advertisements) (England) Regulations 2007.

It is considered that the advertisement, by reason of its design, scale and siting, would not result in harm to the visual amenity of the area, including the setting of any nearby heritage assets. Furthermore, the proposal is not considered to pose a risk to public safety, either individually or cumulatively with other signage in the vicinity.

Subject to the recommended conditions, the proposal is therefore considered acceptable, and it is recommended that advertisement consent be granted.

RECOMMENDATION:
It is recommended that advertisement consent be GRANTED subject to condition(s).


