APPLICATION FOR ADVERTISEMENT CONSENT
CASE OFFICER REPORT

 
	APPLICATION REFERENCE:
	PL/2025/08487

	APPLICATION TYPE:
	Consent to display an advertisement

	SITE ADDRESS:
	15 Sidmouth Street, Devizes, SN10 1LD

	DEVELOPMENT DESCRIPTION:
	Proposed shop sign to shop front

	RECOMMENDATION:
	Approve with Conditions




SITE DESCRIPTION/CONTEXT
The application site comprises 15 Sidmouth Street, Devizes.  It is a prominent Grade II Listed building, located within a terrace of properties and is three storeys high, with white painted brickwork at ground floor level and red brick to the upper floors.

The local context is characterised by a mixture of historic commercial premises, many of which display traditional shopfronts and fascia signage, contributing to the character and vibrancy of the area.

The site lies within the town centre and is within the Devizes Conservation Area Boundary, an area recognised for its architectural and historic significance.  


PROPOSAL: 
The original application sought advertisement consent for a black acrylic fascia board, with a high gloss finish, with mounted, acrylic gold lettering, citing “Velvet & Bloom” and “BEAUTY LOUNGE”.  A marine board is proposed to be mounted underneath the fascia sign to prevent damage to the building from the weather.  The board would be non-illuminated.

At the time of the application, the unit was vacant.  It is proposed to be used as a beauty salon.  The proposed use does not form part of this application. 

In the original submission, a proposed fascia board sign was submitted with annotated dimensions, relating to the sign size and lettering, but there were no to scale, proposed elevations of the fascia board, showing its position on the elevation.  The submission was further missing a 1:1250 Site Plan and Location Plan with the associated scale bars on them.  All existing and proposed elevations were photographs with no dimensions on them. 

The application has been the subject of revisions, to change the acrylic fascia board to a painted timber sign, finished in an eggshell paint, with acrylic lettering fitted flush to the board.  This has been shown on the following revised plans and documents:

· The (revised) annotated fascia sign (received 06.01.2026) with dimensions for size of board, large lettering size, but it omits the small lettering size (therefore it needs to be read in conjunction with the first submitted fascia board sign, received on 24.10.2025 which includes this, but with no materials detailed on the plan), it further includes annotations of the revised materials and details the application of the lettering; 
· A photograph of the front elevation, with the proposed fascia board, labelled with letters A-K to show the position of the board on the elevation, with an associated, but separate document split into ‘Shop Frontage and Signage Measurements’ – A-K and ‘Material and Colours Proposed for Shop Front’, serving as a key; and 
· Multiple attempts were made to obtain revisions from the applicant of the Location and Site Plans with the scale bar on.  They were either in the wrong format and not capable of being scaled; in the right format, but the scale bar didn’t accurately reflect the scale, no scale bars at all.  It was decided to keep the plans originally submitted as they clearly show where the site is. 

As the building is grade II listed, there is a counterpart listed building consent application which covers additional elements not caught by this advertisement consent application (see PL/2025/08189).

RELEVANT LEGISLATION, POLICIES AND GUIDANCE 

The Town and Country Planning (Control of Advertisements) (England) Regulations 2007

National Planning Policy Framework (NPPF)
· Paragraph 141

Planning Practice Guidance (PPG)
· Advertisements

Wiltshire Core Strategy 2015 (WCS):
· Core Policy 57 Ensuring High Quality Design & Space Shaping 
· Core Policy 58 Ensuring the Conservation of the Historic Environment 
· Core Policy 62 Development Impacts on the Transport Network 

Neighbourhood Plan:
Devizes Area Neighbourhood Plan July 2015 Referendum Version 

Devizes Conservation Area Statement

Supplementary Planning Documents:

Institute of Lighting Professionals: The Brightness of Illuminated Advertisements (2014) PLG 05.

RELEVANT PLANNING HISTORY:

	[bookmark: _bc9eaa23_7b84_4e11_8860_67eb8bbe0c9e]

	Proposal / Summary

	K/41663 - Full planning permission Decision - Approve with Conditions Date: 22/8/2001 – Front area of shop retained for retail sales of beauty products and rear area to accommodate sun beds.

	K/40252 - Full planning permission Decision - Approve with Conditions Date: 15/12/2000 – The erection of an extension to store room.

	K/16521 - Full planning permission Decision - Approve with Conditions Date: 30/10/1990 – CHANGE OF USE FROM SHOP/SHOWROOM TO INSURANCE BROKERS

	PL/2025/08189 - Listed building consent (Alt/Ext) – Removal of old paint to prevent further damp with brick work and windows made watertight; Change of colour to shop frontage using a stone colour and forest green; Installation of acrylic sign.




ISSUES

The issues that are relevant to the consideration of an application for consent to display advertisements are the effects of the proposal on ‘amenity’ and ‘public safety’.


CONSULTEE RESPONSES

The following consultees were invited to comment on this application:

Devizes Town Council: Devizes: Town Council agrees with the Planning Officer’s comments regarding paint colour and signage materials to be used. 

Wiltshire Council’s Conservation Officer: First comments: Holding objection.

Second comments: No objections.

The Trust for Devizes: Object. Acrylic facia board is not appropriate. But alternatives agreed with officers by email appear appropriate. They should be properly embodied in the app before consent is granted, to avoid confusion.


RESPRESENTATIONS
Below is a summary of the representations received during the consultation period. Only material planning considerations have been taken into account in the assessment of this application. Non-material issues, such as property values or private legal disputes, cannot be considered in the determination process.

No representations from any third parties have been received. 


ASSESSMENT
Regulation 3 of The Town and Country Planning (Control of Advertisements) (England) Regulations 2007 requires that local planning authorities exercise their powers in relation to the display of advertisements in the interests of amenity and public safety, taking into account the provisions of the development plan, in so far as they are material, and any other relevant factors.

The NPPF (141) is clear that the quality and character of places can suffer when advertisements are poorly sited and designed and should be subject to control only in the interests of amenity and public safety, also considering the cumulative impacts.

Impact on Amenity:
“Amenity” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007 but is generally understood to include both visual and aural amenity. Factors relevant to amenity include the general characteristics of the locality, such as the presence of features of historic, architectural, cultural, or similar interest.

In broader planning terms, as reflected in the National Planning Policy Framework (NPPF), amenity refers to the quality or character of an area and the elements that contribute to the overall enjoyment and liveability of a place.

CP57 requires a high standard of design in all proposals, including (x) the sensitive design of advertisements and signage.

Assessment

Policy: From the point of view of the historic environment the main statutory tests are set out within the Planning (Listed Building and Conservation Areas) Act 1990. Section 16 requires that special regard be given to the desirability of preserving or enhancing listed buildings, their settings or any features of special architectural or historic interest which they possess. 

Section 72(1) of the Planning (Listed Building and Conservation Areas) Act 1990 also requires the Council to pay special attention to the desirability of preserving or enhancing the character or appearance of designated Conservation Areas. 

The NPPF outlines government policy, including its policy in respect of the historic environment. Section 16 of the NPPF 'Conserving and enhancing the historic environment' sets out the Government's high-level policies concerning heritage and sustainable development. Paragraphs 214-216 of the NPPF require a balanced approach with any harm which would be caused being weighed against the potential public benefits which might be achieved. Paragraph 210 requires local planning authorities should take account of the desirability of sustaining and enhancing the significance of heritage assets and of new development making a positive contribution to local character and distinctiveness.

National Planning Practice Guidance provides guidance on interpreting the NPPF.

The Council’s Core Strategy Policy CP58 ‘Ensuring the conservation of the historic environment’ requires that “designated heritage assets and their settings will be conserved, and where appropriate enhanced, in a manner appropriate to their significance.

Wiltshire Council’s Core Strategy Policy CP57 ‘Ensuring high quality design and place shaping’: A high standard of design is required in all new developments, including extensions, alterations, and changes of use of existing buildings. Development is expected to create a strong sense of place through drawing on the local context and being complementary to the locality.

Historic England Advice Note 2 – Making changes to Heritage Assets illustrates the application of policies set out in the NPPF in determining applications for PP and LBC.

Proposal: Installation of acrylic sign.

Issues: impact on the significance of the listed building, impact on the setting of neighbouring listed buildings, impact on the character and appearance of the conservation area.

Information considered/provided: Paragraph 207 of the NPPF requires that applicants describe the significance of any heritage assets affected, including any contribution made by their setting. This should include sufficient information to provide a clear understanding of the significance of the heritage asset and its setting and the potential impact of any proposals on that significance. In this case, the applications are accompanied by a “Design, Access and Heritage Statement” which provides sufficient information to understand the impact of the proposals and is proportionate to their scope. The requirements of the NPPF are therefore met in this respect.

However, paragraph 208 of the NPPF also provides for the local planning authority to make its own assessment of impact and the following heritage recommendations are offered on this basis.

Significance of assets and contribution of setting: The NPPF defines significance as the “value of a heritage asset to this and future generations because of its heritage interest. The interest may be archaeological, architectural, artistic or historic. Significance derives not only from a heritage asset’s physical presence, but also from its setting.” Historic England assesses significance in a similar manner, referring to evidential, historic, aesthetic and communal values of a place.

In this case the significance of the building lies largely with its historic fabric and architecture - its form, layout and architectural expression/detailing and use of high-quality design materials which have significant aesthetic and architectural interest, and which contribute to the character of the conservation area.

The Council’s Conservation Officer has made the following comments on the original submission:

“Assessment: Regarding the sign, this would be in the same location and size as the previous shop sign.  However, an acrylic fascia board is not sympathetic to a listed building. As such a painted wooden fascia is suggested, preferably in an eggshell paint colour rather than high gloss. There is no objection to gold lettering, and this could be painted or mounted acrylic letter on the fascia board. As such an amendment is requested”.

Upon receipt of the revised submission, the Conservation Officer states:

“There is no objection to a timber sign with flush acrylic lettering on the fascia board”.

Summary & conclusion: The NPPF confirms that when considering the impact of a proposed development on the significance of a designated heritage asset, great weight should be given to the asset’s conservation (and the more important the asset, the greater the weight should be). It makes clear that any harm to a designated heritage asset requires clear and convincing justification.

The impact of the proposals on heritage assets will be neutral, and the requirements of current conservation legislation, policy or guidance are considered to be met and there is therefore no objection to the approval of these applications.

Key Amenity Considerations
The revised, proposed fascia sign, in terms of its materials, paint finish, with applied lettering, are considered to be of an appropriate design, scale, and siting, and would be similar in appearance to those on the front elevations of other shopfronts along the street.  Therefore, they would be compatible with the surroundings.  The proposal is just for one, centrally sited fascia, sign.  Therefore, whilst it would be prominent, it would not result in visual clutter or have an incongruous design.  The sign would be non-illuminated. 

It is considered that the proposed advertisement would not cause harm to the visual amenity of the area, including the setting of any heritage assets, and would therefore comply with the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.

Impact on Public Safety:
“Public safety” is not exhaustively defined in the Town and Country Planning (Control of Advertisements) (England) Regulations 2007, but it generally refers to the potential impact of a development or advertisement on the safe use and operation of public spaces, including roads, footpaths, and other areas accessible to the public.

In assessing public safety, the Local Planning Authority (LPA) may consider:
· Whether the proposal would obstruct visibility for road users or pedestrians;
· Whether it could distract, confuse, or mislead drivers, particularly near junctions or crossings;
· Whether it interferes with traffic signs, signals, or street lighting;
· Whether it poses a physical hazard, such as through poor structural integrity or inappropriate siting.

The National Planning Policy Framework (NPPF) also supports the principle that planning decisions should ensure developments create places that are safe, inclusive, and accessible, and that they do not undermine public safety or security.

CP62 advises that proposals should provide appropriate mitigating measures to offset any adverse impacts on the transport network at both the implementation and operational stages.

Assessment 
Sidmouth Street is a one-way street with footways on both sides, comprising a mix of commercial properties that display a range of advertisements, from traditional fascia signage to A-boards. In this established commercial setting, the introduction of additional advertisement as proposed would not, either individually or cumulatively, result in an undue level of visual distraction to drivers or other road users.  As such, it is not considered to pose a risk to public safety.

The footway in this location is of sufficient width, and the proposed acrylic lettering will be applied directly to the fascia board, mounted flush with it, with no projection into the public realm, thereby having no physical impact on the footway or implications for public safety.

It is considered that the proposal would not result in an unacceptable impact on public safety, either individually or cumulatively, and would therefore satisfy the relevant provisions of the Town and Country Planning (Control of Advertisements) Regulations 2007.

CONCLUSION:

The proposed advertisement has been assessed in accordance with the relevant provisions of the Town and Country Planning (Control of Advertisements) (England) Regulations 2007.

It is considered that the advertisement, by reason of its design, scale, siting, and non-illumination, would not result in harm to the visual amenity of the area, including the setting of any nearby heritage assets. Furthermore, the proposal is not considered to pose a risk to public safety, either individually or cumulatively with other signage in the vicinity.

Subject to the recommended conditions, the proposal is therefore considered acceptable, and it is recommended that advertisement consent be granted.

RECOMMENDATION:
It is recommended that advertisement consent be GRANTED subject to condition(s).


